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Mega trends will shape the future

Regulatory

Mobility

Digitization

Diversity

Globalization
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Emerging markets are tomorrow’s developed economies

A seismic shift is underway
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A marco economic zoom on India
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Year-over-year GDP growth projections

…Growing at a significant faster pace then advanced economies

India’s GDP growth numbers within a global context…
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2017 2018

Average GDP growth projection (’18) in advanced economies

Source: IMF
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Countries with the largest active 

Facebook users base

Active Facebook Users

Top Countries Users Share (%)

U.S. 219 M 11%

India 213 M 11%

Brazil 123 M 6%

Indonesia 111 M 6%

Mexico 076 M 4%

Philippines 063 M 3%

Vietnam 050 M 3%

Turkey 048 M 2%

Thailand 047 M 2%

U.K. 042 M 2%

Source: We Are Social, extrapolation of Facebook data, April 2017

Favorable demographics

Underlying growth divers (1/2)

World resized according to the number of people living in 

each country

By 2022, India could overtake the US and become 

the 2nd largest middle class market in the world

Source: Homi Kharas, Global Economy and Developments at Brookings, The unprecedented expansion of the 
global middle class, Feb 2017

Source: BofA Merrill Lynch Global Investment Strategy, Worldmapper, UN DESA

Middle class consumption – top 10 countries, 2015, 2020 and 2030
(PPP, constant 2011 trillion $ and global share)

Country 2015 Share 
(%)

Country 2020 Share
(%)

Country 2030 Share
(%)

U.S. 4.7 13% China 6.8 16% China 14.3 22%

China 4.2 12% U.S. 4.7 11% India 10.7 17%

Japan 2.1 6% India 3.7 9% U.S. 4.7 7%

India 1.9 5% Japan 2.1 5% Indonesia 2.4 4%

Russia 1.5 4% Russia 1.6 4% Japan 2.1 3%

Germany 1.5 4% Germany 1.5 4% Russia 1.6 3%

Brazil 1.2 3% Indonesia 1.3 3% Germany 1.5 2%

U.K. 1.1 3% Brazil 1.2 3% Mexico 1.3 2%

France 1.1 3% U.K. 1.2 3% Brazil 1.3 2%

Italy 0.9 3% France 1.1 3% U.K. 1.2 2%
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A broad-base of governmental reforms to have a long-lasting impact

Underlying growth divers (2/2)

$130bn to be invested in rails by 2020

Road construction rate almost doubled in two 
years with a target of 41km/day

‘Digital India’ program (low-cost broadband 
and public internet access)

Improvements of water supply and sewers expansion of 
the metro networks

Anti-corruption and 
black market combat

Introduction of national Goods and Services Tax (GST) 
reducing the cost and complexity to trade between states

New initiatives designed to 
streamline paperwork

Digitalization of land records 
and e-Governance mobile apps

Planned reforms for wage laws 
(guarantee minimum wages across the country) 

Source: Hermes IM
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… Reaching a World Economy Forum score that is India’s highest ever

India’s Improving global competitiveness ranking…
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Global competitiveness ranking
Drivers for improving competitiveness:

• Government is strengthening overall business sentiment
• Quality of institutions is further increasing
• Improving in labor market efficiency
• Increasing ability to attract and retain talent
• Strongly investing in infrastructure (budget of 60 billion in ’17) 

and higher education

Reasons for not doing business:

• Still high levels of corruption
• Difficult access to financing
• Unfavorable tax rates
• Technological readiness of individuals and firms 

Source: World Economic Forum, Morgan Stanley Research, Hermes & www.cnbc.com
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…Still not an easy place to do business – yet 

India’s ease-of-doing-business…
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Global competitiveness ranking
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Ease-of-doing business rankingThe World Bank ease of doing business ranking - India

http://www.doingbusiness.org/data/exploreeconomies/india#dealing-with-construction-permits

Source: World Bank, Morgan Stanley Research
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Deloitte Global 
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263,900 people generating $38.8 billion in FY17

Deloitte Global

Revenue

$38.8B

New Hires

69,900

Headcount

263,900

Societal impact

$200M

Countries

150+
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Bollywood
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Appendix
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Deloitte Belgium 
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3517 people generating $489M in FY17

Deloitte Belgium

Revenue

€480M

New Hires

923

Headcount

3517

Nationalities

53
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MAKE AN 

IMPACT THAT 

MATTERS
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Add video impact report


